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Course Description

Emerging markets (EMs) have been the growth engine for the global
economy in the past 20 years. Recently, however, they have shown signs of
fatigue and been hit hard by the C-19. In addition, new markets in terms of
new emerging industries are also considered as EMs in this class. The
primary goal of this course is to analyze EMs in various way to come up with
winning strategies there. Another goal is making students a better
communicator as they present Harvard Business Review(HBR) articles and
term-project; and they’ll become effective global managers as a

result. Understanding EMs - both in terms of geography and industry - is the
primary assignment of the course. The framework to understand, analyze,
and develop EMs, risk management tool, various strategic guidelines
suggested mainly by HBR articles, etc. are covered in the class.
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