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Course Description
In today's environment, marketing or business analysts require tools and
techniques to both quantify the strategic value of marketing initiatives, and
to maximize marketing campaign performance. This course covers
concepts, methods and tools to demonstrate the return on investment (ROI)
of marketing activities and to leverage on data and marketing analytics to
make better and more informed marketing decisions. The course topics
covered include marketing data sources, customer data privacy, marketing
test design and analysis methods, predictive modeling issues for marketing
applications, customer lifetime value, customer acquisition and retention
analyses, purchase choice, quantity and duration models, marketing mix
models, customer and market segmentation models, etc. Real marketing
and customer data sources are used to conduct hands-on marketing
analyses using data mining and statistical analysis tools.
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