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Course Description
This course examines the current techniques and models of branding, and
uses them to understand the sources of brand strength which are found in
brand identity, salience, awareness, loyalty, associations, and perceptions of
quality. Although branding began with consumer products and services,
brand management techniques are now used widely in non-consumer areas.
One topic covered in this course is the application of branding to cultural
industries (museums, cities, regions and countries). Current research on
celebrity branding is also studied.
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