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Course Description

This course introduces the main principles of marketing and customer
relationship management, and their impact on the current economic, social
and technological environment. Topics include: marketing strategy; product
marketing (strategic planning, the “4Ps”, product life cycle management);
customer marketing (buying behaviors, customer life cycle, segmentation,
targeting, positioning); qualitative, quantitative surveys; CRM principles;
digital marketing, impact of Artificial intelligence on Marketing and CRM.
These subjects are studied based on appropriate case studies such as
L'Oréal (Marketing Strategy), Apple (new product launch), Procter & Gamble
(how to promote non “differentiated” products), and Facebook.
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