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Course Description

The first part of the course focuses on history and culture, starting with a
brief historical view of Danish society since 1800. It then analyzes culture
from two perspectives: the history of ideas in Danish society and Danish
cultural value systems. This entails a brief introduction to key Danish
thinkers and cultural movements and their political impact, and an
introduction to Danish cultural values and the development and changes of
such values over the last 30 to 40 years. The second part of the course
takes an institutional approach to the Danish political system, including its
labor market structures and education system, by descriptions of specific
societal sectors, drawing on theory about institutional orders and business
regimes. Continuing with the institutional approach, the third part of the
course focuses more specifically on the business sector leading to a
discussion of key industries and types of firms in the Danish economy.
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