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Course Description

This course provides an introduction to the basic theories for understanding
consumer behavior. Unlike in traditional business management courses,
students dig deeper into fundamental psychological theories that shed
invaluable light on how consumers make choices. Using a variety of
methods, students explore the entire consumer experience from seeking
information, evaluating it, and using it to make strategic decisions. Students
learn how this information can be used to form attitudes and influence
behavior. Using real-world case studies, students have the tools to apply the
course content to real-world business scenarios.
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