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Course Description

The course presents how the basic theories and methodological tools of
marketing fit into the different phrases of business activities, including new
product, concept screening, product development, and market introduction.
The course covers the management system of new product development
from the perspective of marketing. The course provides an introduction to
the new product development process; a systematic description of the
strategic thinking of new product development; discussion of business
activities related to product conception; discussion of theoretical knowledge
related to product concept evaluation and methodological tools; discussion
of relevant business activities during the product development design
phase; and discussion of relevant business activities for new products
entering the market.
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