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Course Description

The teaching purpose of this course is to enable students to master the
basic concepts of advertising copywriting, understand the thinking
framework of advertising copywriting writing, master the writing
requirements and methods of copywriting, and initially have the ability to
write advertising copywriting and this major through the elaboration of basic
theories and the analysis of typical examples. Basic analysis and judgment
skills in the field.

The content of this course consists of the following parts: basic concepts;
source of copywriting; quality and thinking of copywriters; strategic thinking
of copywriting; copywriting and creativity; perceptual and rational
techniques of copywriting; advertising slogans; title; Text and accompanying
text; print advertising copy; audio and video advertising copy; copywriting
test.
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