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Course Description

This course provides theoretical and practical knowledge of individual
behavior in the context of social marketing and behavioral science. It takes
on a multidisciplinary approach drawing from psychology, consumer
research, marketing science, and behavioral economics that allows a holistic
understanding of how people consume and behave. Based on these
theoretical frameworks, the course introduces a range of tools to foster
behavioral change, such as social marketing or nudging, and examines how
they are applied in practice. Applied consumer research is at the core of this
course and its potential and limits in understanding and ultimately changing
individual behavior are studied. The course provides an opportunity to
practice formulating research questions and proposing social marketing and
behavioral science solutions to address real-life social and environmental
problems. It also engages critical discussion on the use of behavioral and
marketing techniques by policy-makers and the private sector.
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