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Course Description

This course provides a study of the fundamental principles of advertising as
well as practical experience as a practitioner in an advertising agency. It
covers the role of advertising and promotion and their relationship to our
media, economy, culture and marketing system. Topics include types of
advertising, process of advertising development, consumer segments and
targeting strategies, creative strategies, and media channels and
characteristics. Students learn the campaign process, write campaign
proposals, conduct consumer research and analyze market environments to
obtain ad campaign insights, and make professional presentations. 
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