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Course Description

The course equips students with an understanding of (1) the marketing
concept, (2) important strategic marketing decisions for business, (3)
emerging trends in marketing, and (4) the relationships and tensions that
exist between marketing practice and society. Students are first introduced
to important concepts underpinning marketing practice; consumer behavior,
segmentation & targeting, branding, marketing communications in a
digitalized world, and the marketing mix.
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