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Course Description

In this course, students learn how to use a range of marketing analytics
techniques to analyze, visualize, and interpret data from various sources
such as surveys, transaction data, and data from social media platforms. To
effectively analyze these data, students learn how to use typical software
packages to develop practical solutions to specific marketing problems. In
contrast to other marketing courses, particular emphasis is placed in guiding
students step-by-step on how to conduct specific data analyses using
suitable software. Students learn how various marketing analytical
techniques, tools, metrics, and data sources can be used to address
fundamental challenges marketing managers face today in the age of Big
Data. 
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