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Course Description

This course focuses on the process of globalization, including global
markets, international corporations, digital communications, and media
convergence, which has created a new ecosystem for marketing,
advertising, and branding. It also discusses popular culture and its influence
on these areas as well as a cohesive idea of collective or generation
imaginaries. This course offers a study of this influence by examining the
representation and construction of different brands and cultural ideas in the
new Spanish context through case studies of both local and global brands.
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