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Course Description

This course provides students with a model of marketing appropriate for
organizations operating in creative industries. The core concept of the
model is the value for the customer. In creative industries this value is
generated by transforming the creativity contained in creative products into
intense and satisfactory customer experience. The course gives evidence to
the cultural and organizational role of marketing within organizations
operating in creative industries. This role consists in keeping organizations
aligned to their markets, by means of the development of a broad and deep
market knowledge and the building of long-lasting relations with customers
through the continuous renovation of value propositions.
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