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Course Description

The course develops students’ understanding of key marketing terminology
and conceptual frameworks; provides students with an understanding of the
role marketing plays in businesses and not-for-profit organizations and its
importance for individuals within a society; provides students with: a) an
understanding of buyer behavior and b) a skill to apply this knowledge for
building firms’ competitive advantage; develops students’ understanding of
how different organizations develop their marketing mix strategies while
also paying attention to quality, ethical behavior, and social responsibility;
and develops students’ knowledge of marketing tools and procedures used
to analyze a variety of business situations.
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