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Course Description

This foundational course provides knowledge, techniques and understanding
of marketing principles. It provides students with a conceptual framework to
analyze and interpret marketing phenomena and to suggest courses of
action in response to marketing problems. Topics include the marketing
concept, the marketing environment and the marketing mix which includes
product, pricing, distribution and promotion. Other related topics include
consumer behavior, market segmentation and targeting, marketing research
and information system, marketing planning, implementation and control,
and public issues in marketing. 
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