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Course Description

As the digital platform presents a new way for international expansion,
developing an international digital marketing strategy has become a critical
challenge for businesses. This course explores the realities and implications
of electronic commerce from a marketer’s perspective and introduces a
wide range of cross-border e-commerce issues, such as global cross-border
trends, cross-border e-commerce practices, and e-commerce ecosystems,
the challenges of traditional industry’s digital transformation, online
consumer behavior and consumption patterns, omnichannel marketing and
major e-commerce platforms in regional markets. In addition, the course
introduces the concepts of e-commerce, cross-border e-commerce, and
digital marketing practices through the case discussion on the practices of
firms and product types to develop students' digital marketing planning and
execution capabilities in the cross-border e-commerce marketplaces. 
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