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Course Description

This course explores how creative advertising can be engaging, exhilarating,
and even world changing. Combining conceptual thinking with practical
approaches, students will focus on developing the creative dimensions for
advertising campaigns related to contemporary problems ranging from low
product awareness through to public social issues. Students will engage
imaginatively with client briefs and develop advertising concepts all the
while exploring the history of creative theory and practice, as well as the
storytelling, art direction, copywriting, and pitching aspects of creative
advertising.
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