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Course Description

This course offers a structured approach to planning, implementing, and
assessing e-marketing strategies in business. Topics include an introduction
to the key issues and themes in the adoption and application of e-marketing
to business; new and emerging e-business models focusing on the firm, its
architecture of revenues, costs and profits, and the pattern of transaction
and interactions with customers; case studies that explore tactical and
operational challenges facing firms in implementing e-marketing strategies;
and skills in e-marketing and social media marketing.
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