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Course Description

In this course, students approach consumer psychology and behavior from a
neuroscientific perspective. Students learn the fundamentals of brain
anatomy and their functions in the context of marketing and management.
This course also covers cutting-edge marketing research that uses biometric
techniques such as eye tracking, functional magnetic resonance imaging
(fMRI) and electroencephalography (EEG), and students gain hands-on
experience with some of these techniques and analysis of biometric data.
Students learn how to apply insights from neuroscience not only in
marketing and management, but also in their everyday life. 
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