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Course Description

This class introduces students to the core principles of marketing and
explores how artificial intelligence is transforming modern marketing
practices. Topics include consumer behavior, segmentation, branding, and
marketing strategy, alongside Al applications such as predictive analytics,
personalization, and digital advertising. Through interactive workshops, case
studies, and an Al Skills Bootcamp, students will develop practical
knowledge and critical understanding of how data-driven technologies are
transforming marketing practice.
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