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Course Description

This course examines how marketing can drive social change and
sustainability, extending beyond commercial objectives to tackle societal,
ethical, and environmental challenges. Topics explored include sustainable
marketing and consumer behavior, corporate social responsibility and
ethics, and social marketing and behavior change strategies, in order to
develop sustainability and social impact competencies, addressing the
green skills gap, and evaluating the impact of social marketing
interventions. The course focuses on these themes to understand their
implications for consumer behavior, business practices, and society at large.
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