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Course Description

This course aims to connect advertising creative design with global business
practices, helping students build a knowledge system that integrates an
international perspective, business thinking, and professional depth.
Through systematic theoretical teaching and in-depth analysis of practical
cases, the course deciphers the core logic of global brand building and
advertising communication, laying a solid foundation for students to engage
in the international communication industry or support the
internationalization of local brands in the future.
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